SIS HAEFME Palace Drama Account Content Strategy

—. WS$TiERB IR Account Development Strategy
1. BHIGEERENPNARBHEAE, EESEES IREWKS. In the early stage, create content aligned with the personas established in
the livestream room, and indirectly or directly drive traffic to the account.
2. 258EEHN, NEABNNBIREERN mETAEF. Participate in Douyin platform campaigns and leverage official campaign content
to obtain platform traffic support.
3. IKEABEXKETM, MBS ARIESE. Develop content that is associated with products, gradually cultivating audience
acceptance of product-related content from the initial stage.
4, BUNAITSEK SR BEEK SRR, Strengthen personal branding or account branding to establish a recognizable account

identity.

—. MSEfI Account Positioning

1. SEFR Account Name: ZEES{E Herborist Yanxi Palace Chronicles



2. BN Target Audience: LA 18-24 A LMRE (SEEEEEINMLEZIEES) Primarily women aged 18-24 in Southern

China (overlapping with the audience profile of the Herborist livestream room).

=. MERRE (U414 B7Hl) Stage Planning (One-Month Cycle)

1. B—MEBARS: SARHME (A3 H) Phase One Content: Audience Awareness Stage (First Half of the Month)

ETREEREIRES. 7it. AMXRRAKSATRE, BHHAERESEREIRE

M—HHRENEZR. BEUENBNRNESRE, BERSAEELE, REFKRESXIE NEHTHemE mESTEHE, Develop
account content based on the brand livestream room, venue setting, and interpersonal relationships among the characters. Produce a
large volume of content that aligns with the tone and style of the livestream room to engage the audience. Through approximately half a
month of content incubation, determine the content direction and tone, accumulate the first wave of traffic and followers, and lay the
foundation for entering a mixed-category product track in the future.

TRESRIR Traffic Sources: Ei%ia)iAiE Livestream room traffic, Ai&#2 Followers attracted by the character personas



2. EMEARE: WSHEH (BE1B) Phase Two Content: Account Upgrade Stage (Second Half of the Month)
REEEEINES, REKSMHLAES, RTFangils, BERERSRE

TR, PhZKE AR, A, 78, FRARSE, HEFREREhSrTMmitt. Gradually move away from livestream-related content and
establish personalized account content. Align content strategy with platform traffic mechanisms and use in-depth content and diversified
formats to develop the account persona, tone, labels, product system, and other key elements, while continuously expanding both the
traffic pool and product pool.

FK&ERI M Future Development Direction: MENEMS—Z | EFEXIKSARE From a single flagship account — to multiple
vertical accounts within a content matrix.

EKIR Traffic Sources: FEIZiE™ Douyin topics and hashtags., BAmERKEF Official platform traffic support, 5SS 22
Followers acquired through short-form video content

{4t 75E Monetization Direction: £33 All-category products

M. AZAXE Content Directions



1. #55%M Comedy Content—— (LB SISICARLLEE)L) “The Stories of Nanny Long and Consort Xi”

W&1iA Content Overview: LABIZRIENMMAATIO, EHEEH T ERLENE LM "BR" RIEERTIMHISTMTA, BUERAZE
Y "B A#IXZR. Using Consort Xi' s subjective perspective as the narrative entry point, the series focuses on the various pranks
and schemes she devises to prevent Nanny Long from rising in status. The content emphasizes the antagonistic relationship between
the two characters.

AMPEZTZ Character Relationship Setup: EEEERBAE, KEFFNASBH LK, FHEETFERHNEN S, BICH T IRG IR
e, TRt T—&RY "R JERIE "Hith” BEE, Within the Yanxi Palace livestream room, Nanny Long’ s popularity has been
steadily increasing, gradually posing a threat to Consort Xi’ s dominant position. In order to prevent Nanny Long from gaining favor
and replacing her, Consort Xi designs a series of prank activities to "bully” Nanny Long.

BEFSIR Posting Frequency: —J& 5 8 5 posts per week

2. RlJlBM Story-Driven Content— ([5E5i{€) "Prelude to the Harem"

W&#iE Content Overview: WMSEEFEDRE, £ ERHTEHTEETEFIBHINEETR, MEEER £ DMBERETE. FEER



W, 1B, SMEAATHESEEEN (£, T —RFIESESS), At present, the imperial treasury is depleted. The Emperor
proposes using livestream commerce to replenish state revenues. However, the position of lead host within the livestream room has
yet to be determined. In order to compete for the livestream room’ s “main position,” Nanny Long, Consort Xi, and Jinsuo engage
in a series of open and covert power struggles.
faf@TRIR Character Setup:
o MWEEDRZEXEFREENE LBNNIA—NE, EEERBLMCHESIINSE, LIENCHBHWEE, SR 7 EIRISICRIRIE
%, Nanny Long was once Consort Ka, a favored figure by the Emperor’ s side who had been promoted by the Empress.
However, after the Empress violated palace regulations and was sent to the Cold Palace, Consort Ka was implicated and
demoted to become Nanny Long, serving Consort Xi.
¢ EREZZHEEEHRNNEZL, JUNEBE ERWOREFR, B252RFE, NNStEREREHESLTEERSORTREE,
BERERZ ELEFZ{., Consort Xi was born into an influential official family and is the daughter of a distinguished statesman. In
order to win the Emperor’ s favor, she is willing to use any means necessary. She once competed with the Empress for favor

and now remains openly and secretly wary of Nanny Long, who formerly served the Empress. Her goal is to ascend to the



position of Empress as soon as possible.

o IWIREL—EAENWSFL, ANZERIIESRERRNXE, BEEZRIREFERIEGRITE. Jinsuo entered the palace as
Consort Xi’ s personal maidservant. Because she frequently receives special care from Consort Xi, she is often bullied and
suppressed by Nanny Long.

BEFSIUR Posting Frequency: —J& 3 & 3 posts per week



